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Objectives

Review your research, taking notes as you do. Use those notes to create an affinity diagram.
Learn how to put structure on qualitative research data.
Learn the power of collaborative analysis.

Showcase this technique in your portfolio.

Task

Share research data from projects 1-4 with helper/group. You can do this prior to the session.

Conduct a remote affinity diagramming session using Miro.

Review the research data and begin to make notes on Post-its. Write one descriptive observation per post it only.

Organise the Post-its into groups.
Draw a border around each group and give it a meaningful name.

Sequence each group in chronological order of the user journey
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Review Data

Projects 1- 4

Link to Miro Board



https://miro.com/app/board/uXjVOc9duzc=/?moveToWidget=3458764515786250372&cot=14

All data grouped per research phase
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Competitive Benchmarking Notes
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Online Survey
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Note taking
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Usability test 1
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Usability test 2




Grouping Stage 1

Sort notes according to user journey at high level

Link to Miro Board

Project 5: Affinity Diagrams Page 10


https://miro.com/app/board/uXjVOc9duzc=/?moveToWidget=3458764516677540638&cot=14
https://miro.com/app/board/uXjVOc9duzc=/?moveToWidget=3458764515786250372&cot=14

Page 11

Project 5: Affinity Diagrams



Grouping Stage 2

Break notes down into smaller groupings.

Link to Miro Board
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https://miro.com/app/board/uXjVOc9duzc=/?moveToWidget=3458764516754004949&cot=14
https://miro.com/app/board/uXjVOc9duzc=/?moveToWidget=3458764516754004949&cot=14
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Search Box

Promotions & Ads

Call to actions

Value Propositions

Distractions

Expectations

Homepage
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Airport Selection

Selecting Passengers

Steps Indication
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Results

Flight Options .....-.... .....-...

| B ..........

Flight Information
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Checkout

R . . -
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Grouping Stage 3

Break groupings down into smaller segments. Mostly Search and Results.

Link to Miro Board
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https://miro.com/app/board/uXjVOc9duzc=/?moveToWidget=3458764517106939727&cot=14
https://miro.com/app/board/uXjVOc9duzc=/?moveToWidget=3458764516754004949&cot=14
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Search

Calendar View

Airport Selection
Dropdown

Promo Codes

Call to actions
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Selecting Dates Wins

Selecting Passengers
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Steps Indication . . . .
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Other
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Results
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Grouping Stage 4

Sort groupings in chronological order

Link to Miro Board
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https://miro.com/app/board/uXjVOc9duzc=/?moveToWidget=3458764517630415338&cot=14
https://miro.com/app/board/uXjVOc9duzc=/?moveToWidget=3458764516754004949&cot=14
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